THE NEW NETWORK JOURNALISM 

The technological changes that have registered in the world, particularly in the sector of communications, which we have lived in an intense way during the last fifty years, has been more than vertiginous.

In the last decade, these changes have multiplied without any caution as for time, so while communication new technologies and system variety that we can obtain  from alone transmitter or device, already there are already new forms and procedures designed that overcome what was  announced months or weeks before.

The Internet, for example, has been one of the tools that has come to revolutionize the communications in a global way and this has contributed to the notion  that  inhabitants of all nations and even governments, could exchange information on goods, culture, technology, opinions, ways of life, ideas, visions, spectacles, music and everything what we can  or wish to transmit. This is that with the Internet there are neither borders nor censorships, much less informative over-simplification.

Where major impact has been made throughout the last twenty years is the appearance of the Internet  related to communications and, in a particular way, mass media such as  television, radio or the printed media, principally  periodicals like newspapers  or magazines.

The Internet has  highly favored the  mass media such as the television and radio and,  in a not so positive way,  the  printed mass media such as  newspapers and magazines, since every day there are more people from  industrialized countries or  the             so-called first world  who are nourished whit the  information though the network Internet. This has negatively affected the circulation and advertising of these means.

For the information agency Economist Intelligence Unit, the young  British between 15 and 24 years of age read the news through the network and affirm that since they started using the network they spend almost 30 % less time in reading the national newspapers.

This has led the owners of the big North American and European mass media to rethink the form of transmitting their news and receiving  new and direct information provided by their own subscribers. And this has not been free. Let's see:

In 1961 a prestigious communicator like Arthur Miller was expressed that "A good newspaper is a nation that  speaks about itself". Ten years afterwards the reporters from  the North American newspaper Washington Post wrote a series of articles with which they demolished President Richard Nixon, which raised the prestige of printed journalism to the clouds.

It was at  this moment when the printed media were questioning governments and businessmen. Also, newspapers were imposing the national agenda to the other media. 
In the middle of the eighties and beginning of the nineties,  the countries of the first world, the printed media suffered a strong impact caused by the appearance of the Internet, where the “net surfers” could  access  the  information sources without any need to buy a newspaper and without losing time in moving to a place to acquire it. The saving of time and money there have provoked a negative effect for the print-mass media  which now are perceived as a spices in danger of extinction.

It is no longer  not profitable, they say, to sell words to the readers and  sell readers to the publicists.

Of all the mass media  the newspapers are  the most  affected by the Internet.

Some statistics point out that during the last few decades there has been a decrease in the newspaper circulation The United States, Latin America, Australia, New Zealand.

Philip Meyer, journalist and author of the recent book The Newspaper Disappears predicts that by the year 2040 in the United States, the last reader will throw  the last wrinkled edition of a newspaper away. 
This affirmation, contrary to what one would think, it did not cause any annoyance or fury of any of the most influential publishers of North American newspapers, since apparently they cannot ignore that the Internet is gaining important spaces and millions of  readers them.

What can be done inview of this new situation created by the Net?

The first thing, first of all, is to be aware  that every day more people will be interlaced by the Internet and from there, it is possible to collect   the desired information through the Net and therefore, go without buying printed media.  

In view of  new reality, the owners of the printed mass media in the world are thinking of turning seriously to the Net, since it believes  that "Advertising starts  following the readers beyond  the door ... especially because the  Internet is a seducing media  that supposedly unites  buyers with sellers and demonstrates to the publicists that their  money is well used".

It has been predicted that half of the newspapers of the industrialized countries might close in the next decades and there is the precedent that in the majority of these media they have started eliminating jobs. 
A fact: the newspapers Association of  the United States of North America reports that  the number of jobs in the above-mentioned industry fell 18 per cent between the years 1990 to 2004.

Last year, 2005, several newspapers of the American union were put up for sale, finishing, in some cases, a tradition of 114 years.

A way to evaluate  the deterioration of the printed mass media, is to show that the company that edits the most influential newspaper of the United States, the New York Times, has itself suffered the fall of their stock to almost 50 per cent in the last four years.

And if in other times the mass media had its raison for being  in the expression of its political and ideological positions facing governments or pressure  groups, now they do it in relation to its  economic dividends, for what they do its major investment is in other items and not   doing more and better journalism, which undoubtedly comes to demerit  the value of the publication. Because of this, readers will not be reflected in the pages and therefore they will be less dedicated to continue being faithful to the above mentioned printed media. 
The journalism as goods is not journalism, it is everything, less this.  

To do journalism is to go out on the street to investigate what happens. Scrutinize on what the government or elected representative do or don’t do. To answer with magnanimity to the sectors that do not have a voice in the parliaments and in some way make their voice heard and attended to. Reflect in the pages what the reader is anxious to know and that their questions are answered.
Of this and is what journalism is.

The rest, the spectacles, fashion, lifestyles, science, culture, the new technologies, are a part  but not fundamental of what  journalism is as a  mean of communication.
And we say this because many mass media that are  threatened by the Net are investing, not in journalism, but in changing stories that now are reflected in entertainment, lifestyle, which seems to be more relevant to them than the issues of internal  politics or of international issues.
Likewise, they create free newspapers that there are do not take up denouncing acts of corruption or corporate frauds or diversions of leaders or Congressmembers or leaders of labour organizations or of political parties in their editorials.
For those who want to change the way of doing journalism through the Net the trade has the same origin and aim, but with the addition  that  this new journalism through the Net there gives itself what has not been achieved in any printed media in the world. It is a journalism that lets the reader participate where all those who have access to the Net could  give his o her point of view, express an  opinion or to censure, add to news or reflections on topics, new arguments or precise information.
With this new way of doing shared journalism , the inhabitants of any part of the globe will be able to find out and to report. People will be able to impose a thematic agenda or to inform what, up to this moment, for the world was unknown.

And this would seem to be new on the Net, is something that in the extinct Union of Soviet Socialistic Republics (USSR) was doing  daily in the mass media.

During visits to the ex-USSR, it was verified that in their  newspapers and magazines, the majority of the articles read were not produced by the journalists but were expressions of the inhabitants of every locality who expressed on what concerned them at the moment.  It was verified that 80 per cent of what was written in newspapers or magazines was produced by the readers, who were making real their  right to report and be informed. 
This was not achieved in any other part of the globe. There were  diverse expressions on this way of doing journalism in the extinct Soviet Union, but it is undoubtedly a direct form of social participation, which now puts itself on the table of  debate again but with a more ample and direct tool very much wide and more direct that is the Net.
We should remember that the usefulness of the press was and is the fact of being able to investigate abuses and spread general news of collective interest simultaneously in that it is an instrument similar to a court where the governing villains are judged.

The Internet is likewise a global court where the participants will be able to express freely, without any class of censorship or manipulation, with regard to relevant topics. We shouldn’t forget that the Net makes the individual who looks for information is better equipped than with a handful of national or regional newspapers.

An example of this change is given in Great Britain, where through the Net, the periodical Guardian has the half its readers in the United States than in its country. 
It is also known that newspapers like the New York Times or the Wall Street Journal have recovered losses of advertising through the Net while maintaining a high number of people who are provided services. 
For the case of Mexico, it is possible to say that printed mass media have also a short life if they do not combine their current processing of information with the one that is provided through the Net and particularly if they do not open their pages to promote that the citizen who has a keyboard and an Internet connection enters their pages as a civil journalist who is eager to ask the politicians or leaders for accountability.
This is how the Net has opened the closed world of editors and professional reporters.
There will also be the need for pros and cons on Net journalism since there will be the need to sensibilize the participants to do opinion journalism but also  in taking them to the research and to the so-called line of fire where the journalists write the news and give precise information and in an instant.

However, as the lay people would say in this matter, we are in the first days of this change towards a new journalism on Net. New models online will start. There will be the one who combines the work of the fan with the professional to produce a journalism of investigation on the Internet.
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