On-Line Reading – Trends, Opportunities and Challenges

I  Speaker’s Brief Self-Introduction:

   Twenty years experience with print media (Reader’s digest讀者文摘台灣地區中英文版) and two and half years experience with electronic media (Public Television Service Foundation 公共電視), Currently is the Chief Executive Officer (CEO) of The Audit Bureau of Circulations, ROC.
   Most of my career time have been dealing with print media, like most of the baby boomers my attitude toward digitalized information high-technology is: “love and hate”. Love it, because of its high efficiency. Hate it, is because it easily takes so much time from your daily live. The worst could be before you aware, you’ve got sore eyes, sore back and pain on the neck.
II
1、 The Arise of Internet has expanded the tradition concept of reading to The World of Network. 
The change creates the following situation, and made:

1、 The paper model or so called print reading material content became digitalized, which lead to the dramatic change of reading habits (or behaviors), and create a new way of reading. Reading no longer limited to paper media, with the combined use (or so called hyperlink) of image and sound, the practice and definition of reading will be re-defined. According to International Digital Publishing Forum IDPF(國際數位出版論壇組織). A survey report which indicates the e-book market has continued growing. The focus of 21st Century Reading and Publishing relate issues, for sure, will be on e-book.
2、 A successful e-book very much depends on its quantity, quality, cost of production and degree of acceptance by readers. With the advancement of technology, readers are able to access the contents more convenient and with less price, as well as to restore the information in a more efficient way.

2、 What is e-Book? What’s the difference from traditional printed book?
The current 3 major concepts of e-Book may describe as:

1、 Similar as the paper book, and is an electronic edition, which can be read through a reading vehicle (or called delivery vehicle). ie: Acrobat reader、Microsoft reader、Palm reader…….
2、 Like a knowledge warehouse(知識庫) ie: Encyclopedia(大英百科全書) which includes writing, editing and reading process, all using digital publishing procedure.

3、 The newly established digitalized reading method, which emphasis the specially dynamic reading function of e-Book, and its high value of content, as well, That means readers can continue to dig out more detailed information and more thoroughly. In the same time readers are able to integrate the information with explanations and make it become “Knowledge” This is called Hypertext e-Book(超文本電子書).

3、 The characters of e-Book, why it is important?
Since e-Book has been recognized (seen) as a knowledge warehouse(知識庫), readers are able to use all kinds of searching、re-arranging function to re-edit the content, and become editors, this kind of rearranging, re-editing flexibility creates the opportunities to re-structure the book content. This hyperlink(超連接) reading behavior (actually is “involvement” has totally changed the traditional roles of readers……) The beauty of e-Book is: not only be able to show/present the with “image and sound” effect’s (multi-media’s) to become more diversified and powerful.

4、 On-line reading, it’s characters:
1、 Zero distance, interactive, Openness(開放性), Affluent resources, Wide scope of reading made the reading content boundless.

2、 On-line reading networks, combined with the effect from multimedia, made the words become more powerful through using visual, hearing, sense imagination, the most important is to create the opportunity to interact with readers and even to crease more sensual(感官刺激) impact. Therefore, on-line reading become so diver versified(while the traditional paper reading material is one way reading), Say for instance, an general interest newspaper will always include sections(spaces) of politics, social issues, economic & wealth, sports, movie TV & Entertainments, which are all edited or screened by editors, yet, today’s e-news paper will be able to achieve the publishing effect as “one-to one” through e-mails delivery.
3、 The subscribers of e-newspaper may re-edit, re-arrange the preferred articles according to his/her own needs, such as reader may subscribe a particular special column, a political or financial article, and everyday these contents will be delivered to that particular subscriber’s e-mail box on time.
4、 In addition, the writer may find her/his readers directly in the network, no need to be handled or decided by the editor(pass by the editors). More often, if you wish, you may post your creative works on-line and become a web, writer….. this is so called “The era(time) of Reader’s-Driven has arrived” 
III. According to “Internet Broadband Usage in Taiwan” Survey Report, conducted by Taiwan Network Information Center, The usage of internet status in Taiwan are as follows:
1、 By age wise:    
	
	
	Internet Users
	Total Residents
	%

	一、
	Age 12 or above
	13,094,050
	19,483,538
	67.21%

	
	Age 0-100
	15,375,212
	22,715,050
	

	
	
	Internet Users
	
	

	二、
	Age 16-20
	98.90%
	
	

	
	Age 21-25
	96.24%
	
	

	
	Age 26-35
	86.39%
	
	

	
	Age 36-45
	70.07%
	
	

	
	Age 46-55
	53.99%
	
	

	
	Age 56 and above
	12.92%
	
	


2、 By Region Wise
	
	Internet Users
	%

	Taipei City
	1.87 million
	82..19%

	Kaohsiung City
	1.01 million
	77.20%

	Northern Taiwan
	4.36 million
	69.57%

	Central Taiwan
	3.04 million
	62.49%

	Southern Taiwan
	2.52 million
	59.21%

	Eastern Taiwan
	0.29 million
	57.15%


3、 By purpose of use: (in Taiwan)
1、 For those individual users who get on internet mainly for browsing the web pages……………………………………………………………..70.99%

Next is for send-receiving e-mails……………………………….47.50%

then, for information searching………………………………….34.38%

2、 For those household users, 72.11% experienced using internet, (which accounts for 5,250,000 household) among them 65%(4.75 million)used Broadband to get on line.

3、 In Taiwan, the internet users using following systems:
A、ADSL (kind of dial-up是broadband):80.64%
ie. 中華電信、台灣固網、Seed net

Cable modem (Cable TV 的Network on-line):6.36%

   ie. 東森寬頻、和信超媒體(下載傳輸較ADSL快許多)
B、Among Broadband Users:

   Using at home: 92%

   Using at workplace: 37%

   Using at Academic(School): 24%
   Using at Internetcaf’e: 17%
ADSL: Asymmetric Digital Subscribe Line
4、 Internet Coverage in Taiwan:

With Internet Access households in Taiwan occupying 72.11%

With Internet Access households in Taipei occupying 86%

With Internet Access households in Kaohsiung occupying 875%

In total Taiwan market, there were 5.25 millions households ever had used Internet experience (by July, ‘06) compared with overage year of 2005(4.75 millions), and overage year of 2004(4.31 millions), there is a obvious growing trend.

It cannot be denied, the fast wide-spread (coverage) of Internet and its becoming so popular, people spending much more time in front of computer easily, on contrast, the trend of time spent on other medium has decreased gradually not speaking of reading books!

IV. Future Treads
一、”Revolution of Reading”-Readers are the master (or reader is the king)

     Since e-Book is the integration of words, sound and visual, through hyperlink, the content of the book has become hypertext(超文本), each page of book may become a library, Reader’s involvement with the e-Book has been greatly changed.
二、New model of Publishing:

    “Reading on-Demand”, will it become the future of reading? Since readers can select the title (or subject) from Web bookstore, then select the pages and content to meet her/his own need. This might become the vision of personalized reading.

三、The appearance of Web Culture:

    The differences of culture create the differences of reading behaviors. Because of different reading behaviors and practices, readers will/may structure themselves with all the conditions which they need to rely on in the worlds of virtual culture. In other words, these Internet readers will be distributed (or grouped) by segments which forms a specific social group with digital sub-cultured.

The fact, is with their difference in background and reading habits will decide the feature (or character/characteristics) of the contents. In the mean time, the “mind-set” and “value concept” of the readers will also determine the character and style of the Internet.

Therefore, we may say Internet charge people’s way in constructing their culture and consumption habits.
V. Challenges “on-line reading” is facing:
一、Technology development on e-Book still facing obstacles such as hardwires equipment, P. C. Screen, desk-top reading made on-line reading uncomfortable, neither can be popular, with Multimedia integration is an objective for improvement.

二、Content for on-line reading:

    According 心理學研究 indicating, reading at P. C. Screen, the maximum spaces are of 2 screens, therefore on-line reading should be of more practical, instrumental functional content rather than lengthy chapters.

三、Intellectual property right (copy right) Trade

    Trade business environment has not been ready, so copy right difficult to protect.

四、Difficulty in on-line reading on P. C. Screen:

Because of the screen reading difference the speed of a normal people’s reading on P. C. Screen stands only 1/4 of reading newspaper and magazine, (according to Morkes & Nielsen Research indicating the difference between web pages and traditional prints in usage web pages must read through P. C. Screen).

5、 Web Pages under the Limitation of Screen space (size)

Because of the screen capacity, users must go either up or down-word, left or right, very easy to crease inconvenient in reading.

Beside, the length could create fatigue.

VI. Opportunities of on-line reading:

1、 Traditional media need to re-define its position of authority by participating into the electronic media, especially those involve with political, business governmental, social group educational body, religious parties, value system, ethical conscious….etc.

Because without the participation of electronic media constructing with internet network, their influence powerful will decreased.

2、 On-line reading mainly using browsing the information content quickly (by using the key words to search) or jumping around to choose what they need.
In terms of looking for effacing specially in business. People seldom finish reading the whole paper(story) now by selecting what they need.

“Reading on demand” is the truth.

3、 The Highly interactive nature of Web reading creative diversified reading interest. Especially for the e-generation.

Source:1.出版年鑑(Publishing Year Book) 行政院 GIO 2006年
誰在閱讀電子書，電子書的閱讀行為探討 魏裕昌所長 中國文化大學資訊傳播研究所

VII. Conclusion:

From the perspective of a woman professional in the world of Audit Bureau of Circulations (ABC): My points are:

1、 With strong competition of time spent as well as the change of reading habits, the traditional print media circulations decrease is the fact quantity is, of course, important; yet, quality is also important, I mean quality on publication content and readers, which will improve to increase the core value of the media.

二、e-Books, e-media are for supplemental, not for replacement. People enjoy reading paper-publications, because of its comforts and habits. This fact not only apply to above-middle age readers like us, but also for those 25+ e-generation young people as well.
三、The future of e-Books market is very optimistic. The emphasis should be made on the enhancement of multi-media integration, to make on-line reading become more fun, and more lively. This is also where the challenges are.

- Thank you -
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